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AGUADO SANCHEZ, Maria Jests; OLANO REY, Alberto
and ROMERO FERNANDEZ, Jesus

Outlook and risks of Spanish exports to emerging economies

Abstract: Over the course of 2013 and the beginning of 2014, some relevant emerging
economies have suffered financial turmoil affecting Spanish exports, the main driver of the
Spanish economy during the international financial crisis. This article sets out to analyse
the short-term outlook and risks of exports of goods and services. With this goal, the impact
of this turmoil on trade flows of goods and services to these countries is analysed, and
strengths and weaknesses are pointed out.

Key words: emerging economies, financial turmoil, Spanish exports of goods and services,
foreign sector, export quotas.

JEL Classification: E5, F1, F4, F5, G3.

ALONSO GUINEA, Fernando; CENDEJAS BUENO, José Luis
and RUIZ FONSECA, Carlos

Markets with exporting future for SMEs

Abstract: This article analyses potential export markets for Spanish SMEs on the basis
of the progress of trade on international markets in the 2000-2012 period, broken down
by regions and sectors, with the purpose of singling out the main traits of demand and
drawing comparisons with the progress of business exports. Based on this analysis, we
have identified the geographical sectors and areas with greater exporting potential for
Spanish SMEs. To do this, we have designed four scenarios, depending on the type of
growth of imports in the target markets over forthcoming years, with the inclusion in each
market of the 20 largest region-sector values as potential destinations for exports for small
and medium-sized companies.

Key words: emerging markets, BRICs, Spanish exports, internationalisation, localisation.

JEL Classification: F14, F23.
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CONTENTS

DONOSO DONOSO, Vicente and MARTIN BARROSO, Victor
Aggregate evolution and technology level of Spanish exports

Abstract: The crisis years have put exports from countries to the test, in particular those of
the most developed countries. The Spanish economy, despite the difficulties, is managing
to overcome these years with better growth figures than those of its competitors, with a
lower decline of its share of world trade and remarkable progress of the trade balance.
The most important task still outstanding, considering the analyses of technology levels
and the complexity of exports carried out in this article, is to increase the average levels of
technology quality of our products to edge closer to the standards of the most advanced
countries.

Key words: exports, trade balance, competitiveness, technology level, technology
complexity.

JEL Classification: F10, F14.

ESTEVE PEREZ, Silviano and RODRIGUEZ RODRIGUEZ, Diego
Innovation as a competitiveness factor of SMEs

Abstract: Internationalisation and innovation policies are often considered key factors to
improve competitiveness of businesses, boosting their growth and that of the economy as
a whole. This article analyses the relationship between exporting and innovation activities
of Spanish manufacturing SMEs using data from the Survey on Business Strategies for the
1990-2011 period. The results reveal a positive association between internationalisation
and innovation, which are both highly persistent activities. These results tentatively suggest
that internationalisation and innovation policies should be defined and carried out in
coordination, and even on an integrated basis.

Key words: innovation, R&D, exports, SMEs.
JEL Classification: C25, F12, L25.
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GANDOY JUSTE, Rosario; DIAZ MORA, Carmen
and CORCOLES GONZALEZ, David

Integration in production networks as an internationalisation route for the most
capable SMEs

Abstract: The purpose of this paper is to assess the scope of integration in transnational
production networks of Spanish industrial SMEs and to illustrate the features of the
companies taking part in these networks. The analysis conducted using data from the Survey
on Business Strategies for the 2006-2010 period reveals the difficulties arising from the size
of businesses for the most advanced forms of internationalisation: a fifth of Spanish small
companies and almost half of medium-sized enterprises are part of transnational production
networks (while the figure reaches 75 per cent for large companies), although the trend is on
the rise. Research lays bare a close connection between the characteristics of businesses
and their participation in production networks. Small business that manage to actively join
production networks possess superior distinguishing features (even in relation to companies
that only export): they are larger in their size threshold; more productive; more innovative, in
particular concerning product innovations; they have a greater percentage of foreign capital,
while at the same time investing abroad; and their labour force is more qualified.

Key words: SMEs, integration in international production networks, distinguishing
business features.

JEL Classification: F10, F14, F15.
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LUCIO FERNANDEZ, Juan de; MINGUEZ FUENTES, Ral;
MINONDO URIBE-ETXEBERRIA, Asier and REQUENA SILVENTE, Francisco

Characteristics of SMEs exporting goods

Abstract: Businesses are the core factor driving internationalisation of the economy. A
business-focused study of foreign sales exposes new dimensions of the analysis of the
foreign sector. In comparison with larger companies, SMEs are less competitive given
their diminished ability to access markets, lower productivity and reduced export volumes.
Regular businesses in exports are the backbone of foreign sales given their greater relative
size and competitiveness. In Spain, the strong dependency on the economy of smaller
companies could hinder the continuity of favourable trends witnessed in exports for the
2011-2013 period: although SMEs have significantly increased their participation in exports,
they find it difficult to continue exporting and have lower trade volumes and, therefore, the
aggregate impact on foreign sales is small.

Key words: exporting companies, internationalisation, SMEs, competitiveness, regular
exporters.

JEL Classification: F1.

MAINER CASADO, Carolina
The decision to export and/or make direct investments in SMEs

Abstract: This article analyses, using a sample of Spanish manufacturing companies from
2011, the fulfilment of the predictions of the model of Helpman et al. (2004), i.e. - whether
companies supplying foreign markets through subsidiaries are more productive than those
exporting and whether these companies, at the same time, are more productive than local
companies. The results confirm this ranking and show that differences in productivity, wages
and sales per worker in companies are greater as the size of the companies analysed

decreases, that is to say: the differences are greater in SMEs than in large companies.

Key words: foreign direct investment, exports, multinationals, business heterogeneity,

globalisation.

JEL Classification: D22, F12, F23, F61, M16.
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MANEZ CASTILLEJO, Juan A. and SANCHIS LLOPIS, Juan A.
Present and future of exports in Spanish manufacturing SMEs

Abstract: This article studies the exporting behaviour of Spanish manufacturing SMEs in
the 2004-2011 period, with the purpose of analysing the behaviour in terms of intensive
and extensive margins of small companies in the pre- and post-crisis period. To achieve
the above, we have used business level data from the Survey on Business Strategies
(ESEE). Our results suggest that the recent crisis has brought an increase both in
extensive and intensive margins of the exports of Spanish companies. Furthermore,
the results evidence that while the increase in extensive margins is greater among the
smallest SMEs, intensive margins have shown higher increases among the largest SMEs.

Key words: SMEs, exporting likelihood, exporting intensity, sector technology intensity,
crisis.

JEL Classification: F14.

MINONDO URIBE-ETXEBERRIA, Asier
Exports of service SMEs

Abstract: Over the past decades, exports of services have grown faster than exports of
goods in the world. Is size a variable preventing the participation of Spanish service SMEs
in this growing market? This article shows that larger business sizes positively correlate
with the likelihood to export. However, companies do not need to attain a large size to
increase their success chances on the international market. The article suggests that other
business variables, such as quality, play a more significant role than size in boosting sales
on international markets.

Key words: exports, services, SMEs, companies, Spain.

JEL Classification: F14, F19, F23.
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